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TOTAL DAIRY RETAIL SNAPSHOT

4 Weeks, 2024YTD and Latest 52 Weeks Ending 7-14-2024

RETAIL DAIRY EXPERIENCING GROWTH IN DOLLARS AND VOLUME

Consumer spending on dairy has risen compared to the previous year, with dollars increasing by 2.3% year-to-date
and 3.6% in the most recent four weeks ending July 14, 2024. Some dairy product prices have risen, particularly
butter, which has seen a notable 9% increase compared to last year due to tight supplies. Alongside the rise in dollar
sales, consumers are also buying more dairy products overall, with a 1.7% increase in total units across all dairy
categories in the latest four-week period. Growth in dairy spending is consistent across all regions of the country for
the most recent 42 weeks, year-to-date in 2024, and in the latest 4 weeks. Data indicates that the Millennial
generation (ages 28 to 43) is the primary contributor to growth over the past 52 weeks.

Most dairy categories are experiencing volume growth year-to-date in 2024 compared to the previous year, with the
majority also showing increases in the last four weeks. Growth has been primarily driven by penetration gains and
increased purchase frequency. Milk and half/cream are exceptions with minor downturns of -0.5% and -0.3%,
respectively.

RoIIing 52 Weeks Dollar Trend Dairy spending continues to remain elevated compared to year ago. The rate of increase has moderated.
TOTAL DAIRY DOLLARS ($Mil) and % CHANGE VS YEAR AGO

$76,313
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Calendar Year Dollar Trend Calendar Year Unit Trend

TOTAL DAIRY RETAIL DOLLARS (Mil) TOTAL NUMBER DAIRY UNITS SOLD (Mil)
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2019 2020 2021 2022 2023  2024YTD _4 wks 2019 2020 2021 2022 2023 2024YTD_ 4 wks
ending 7-14-24 ending 7-14-24
% $ Chg % Unit Chg
Vago 15:1% -1.3%  10.6% = 3.7% 2.3% 3.6% Yago = 7-2%  -3.3%  -2.5%  -0.6% | 2.1% 1.7%

/\ Purchase Dynamics, 52 Weeks ending 7-14-2024

Pt Chg Volume Vol/Buyer |# Trips per % Chg Volume % Chg
% Households Buy vs Yago per Buyer | % Chgvs Yago Buyer Trips/Buyer | perTrip | Vol/Trip
3.1 1.5 0.0

Cheese — Nat, proc, crisps I o6.4% 0.5 41.7 Ibs 1.9 28.3 .

Cow’s Milk T EEE 0.2 29.7 gal -0.2 29.7 1.9 1.0 A8
Ice Cream, Sherbet I s % -0.3 42.2 pints 0.9 10.2 -0.3 4.1 1.5
Dairy Yogurt I % 0.6 37.8 pints 4.6 15.7 5.6 2.4 0.4
Fz. Novelties I 0.0% -0.3 22.7 16 oz pkg 1.0 9.6 -0.5 2.4 1.7
Butter, Blends I 5% 0.7 12.51bs 13 7.8 4.5 1.6 -1.6
Sour Cream I 72 .3% 0.3 8.0 pints 0.6 6.8 2.2 1.2 -0.5
Dairy Whipping Cream [ 60.1% 1.2 8.6 pints 7.6 5.9 8.9 1.5 1.4
Cottage Cheese I 45.4% 2.4 11.0 pints 6.9 6.5 12.9 1.7 0.7
Dairy H+H, Lt/Reg Cream [N 33.0% 0.7 22.3 pints 1.3 8.7 0.3 2.6 0.5
Dairy Creamer H 129% 0.5 13.9 pints 3.5 5.7 6.0 2.4 1.9

Dairy Cream Spreads 1 3.0% 0.2 3.3 pints -1.8 3.2 0.5 1.0 4.8



Product Volume/Dollar % Change vs Year Ago and 52 Week $ Share of Total Dairy Categories

COW’S MILK CHEESE ~ Volume % Chg vs Yago
WITH RANDOM WT, 5 4% s o 20

(natural, proc., crisps)-
O

CAGR 2019-23 52 wks 2024YTD 4 wks

$%ChgvsYA | 73% | 07% | 09% | 0.9%
DAIRY
YOGU 7.9%

5.3% G2k

] 11.8% share i -

CAGR 2019-23 52 wks 2024YTD 4 wks

$%ChgvsYA | 7% | 66% | 7.0% | 9.7%
FZ NOVELTIES,

ICE CREAM DESSERTS
‘ 2.9%
0.8% 1.5%
0 —_— e

i 9.6%share -1.1%

............................ CAGR 201923 52 wks 2024YTD 4 wks
$%ChgvsYA | 102% | 11% | 11% | 3.1%
DAIRY WHIPPING
CREAM 8.9% 9

8.2% o
- -
" CAGR2019-23 52 wks 2024YTD 4 wks
Chgvs YA 13.5% 6.9% 7.0% 6.4%
$ % Chg [ [ [ [
DAIRY HALF & HALF,
LT/REG CREAM 3% i 0.1%
|
-0.3%
share  {CAGR2019-23 52 wks 2024YTD 4 wks
$%ChgusYA L 64% | 12% | 25% | 4.4%
EFI;\IIEF::VIER 19.6%
13.2%
7.2% 8.2%
CAGR 2019-23 52 wks 2024YTD 4 wks
$%ChgvsYA | 180% | 63% | 80% | 18.3%

COW'’S Volume % Chg vs Yago
MILK
0.1%
............................ -0.5% -0.5%
20.0% share -2.1%
.......................... CAGR 201623 52 wke 2024YTD A whe
$%ChgvsYA |  42% | -19% | -01% | 22% |
ICE CREAM,
SHER
2.9%
0.8% 1.5%
— e T
|
9.7%share -1.1%
verssrennssnennennennennens CAGR 2019-23 52 wks 2024YTD 4 wks
$%ChgvsYA | 52% | 28% | 25% | 2.9% |
BUTTER,
BUTTER BLENDS 9 2.0% 1.7% 0.5%
N
6.2% share :

T T T TP TP PP P I PP PR PPy CAGR 2019_23 52 WkS 2024YTD 4 WkS
$%ChgvsYA | 9.1% | 22% | 61% | 9.8% |
SOUR CREAM

1.4% 1.1% 2.4% 2.1%
E [ ] I [

] 2.1% share :

............................ T n—— 2024YTD A
$%ChgvsYA | 82% | 3.0% | 3.4% | 31% |
COTTAGE 13.4% 13.2%

CHEESE 7 9.2%
= o -
_iCAGR2019-23 52 wks 2024YTD 4 wks
% Chg vs YA 6.7% 16.2% 16.5% 14.9%
$ % Chg [ [ [ [ |
DAIRY CREAM SPREADS,
= 10.5% 10.8%

i 0.1%share :

............................ CAGR2019-23 52 wks 2024YTD 4 wks

$%ChgvsYA | 154% | 71% | 61% | 9.6% |

Note: Categories that are not prefaced by “cow” or “dairy” may include non-dairy. In most cases, this is very small except frozen novelties.
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Reta" Pricing Dairy price increases continue to moderate. In 2024, many categories are posting small price drops vs. year ago.
Average Price per Vol. Equivalent % Price Change vs. Year Ago
(cregory | sawie Jao2ovio] awis [l Gatesory | 52uis [20260] s |
Cow’s Milk Cheese fixed wt. (prc/Ib) $5.34  $533  $5.32 Cow’s Milk Cheese fixed wt. (prc/Ib) -18% -21%  -1.8%
Cow’s Milk (prc/gal) $5.03  $5.00  $5.07 Cow’s Milk (prc/gal) -14%  -0.2% 2.8%
Wht Conventional Gallon-size $3.47 $3.48 $3.54 Wht Conventional Gallon-size -5.1%  -2.7% 2.2%
Dairy Yogurt (pint) $2.76 $2.76 $2.79 Dairy Yogurt (pint) 1.3% 0.7% 1.7%
Ice Cream, Sherbet (prc/pint) $1.93  $1.94  $1.88 Ice Cream, Sherbet (prc/pint) 2.0% 0.9% 0.0%
Fz Novelties ( prc 16 oz pkg) $3.72  $369  $3.51 Fz Novelties ( prc 16 oz pkg) 0.8% 0.1% -0.4%
Butter/Blends (Ib) $4.64 $4.77 $4.90 Butter/Blends (lb) 0.3% 4.3% 9.2%
Dairy Whip Cream, liquid/aerosol (prc/pint)  $3.51  $3.53  $3.58 Dairy Whip Cream, liquid/aerosol (prc/pint)  -1.2% 0.2% 2.2%
Sour Cream (prc/pint) $2.51 $2.53 $2.52 Sour Cream (prc/pint) 1.9% 1.0% 1.0%
Dairy Half & Half, Lt/Reg Cream (prc/pint)  $1.74  $1.76  $1.79 Dairy Half & Half, Lt/Reg Cream (prc/pint) ~ 1.3% 2.4% 4.7%
Cottage Cheese (prc/pint) $2.54 $2.56 $2.62 Cottage Cheese (prc/pint) 2.5% 2.9% 4.6%
Dairy Creamer (prc/pint) $2.77  $2.80  $2.77 Dairy Creamer (prc/pint) 09%  -02%  -11%
Dairy Cream Spreads — (prc/pint) $4.22 $4.21 $4.14 Dairy Cream Spreads — (prc/pint) 1.4% -0.1% -1.1%
ﬁ BLS g The CPl measures change in consumer prices over time based on a basket of goods.
Note: butter is not included in ‘dairy’. It is considered part of fats & oils.

L ] [ ]
Consumer Price Index The dairy CPI has been more favorable compared to food prices overall. Butter prices posted larger price swings over 2022-23.

Consumer Price Index (1982-84=100) Consumer Price Index

Food-At-Home % Increase Over Year Ago

Food-Away- Dairy Butter
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Food Away Food At-Home Dairy Butter

Across milk, cheese, yogurt and whipping cream, REAL dairy is larger than non-dairy with more
favorable performance.

Retail Volume and % Change vs. Year Ago, 52 Weeks Ending 7-14-2024
H Dairy H Non-Dairy Alternatives

REAL Dairy vs. Alternatives Spotlight

Dairy Dairy Dairy Dairy Alts
9 times 5,350.7 170 times 59 times 110 times 1.9 times
3,519.8 Alts \\ Alts 3,792.4% Alts Alts Dairy
\ \ \ A72,193.8
< | | N 1,1553
392.8 315 . 63.9 638.6 "4 155,
. - — 58 mm B
Milk, gallons Cheese, pounas Yogurt, pints Whipping Cream Cream/Creamer, pints

| +1.3% | -0.8%

| +21% | -43% | | +53% | -5.6% | | +8.2% | +9.1%

Dairy: natural + processed +
crisps, excludes goat & sheep

| -05% | -5.4%
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Total Dairy Category Sales View by Region
Dollar Sales % Chg vs. Year Ago

West

=

California @

TOTAL U.S. TOTAL U.S.

52 wks

K 52 weeks, 2024YTD & 4 wks ending 7-14-2024. Notes: Total dairy sales are aggregated
4 wks on a dollar & unit basis to equivalize all products to the same unit of measure. A small
amount of non-dairy is included in these numbers. Butter excludes margarine.

Product Sales View by Region

2024YTD through 7-14 Regional View: Volume Sales % Change vs. Year Ago

Cow’s Milk| Cow’s Dairy |lce Cream, Butter, |Dairy Whip| Sour |Dairy H&H,| Cottage DETRY Dairy
Cheese Milk Yogurt Sherbet Blends Cream Cream Cream Cheese | Creamer | Spread

TOTAL U.S. 2.8% 0.1% 6.2% 1.5% 1.0% 1.7% 6.8% 2.4% 0.1% 13.2% 8.2% 6.1%
California 2.7% 0.0% 4.5% 4.8% 1.5% -7.7% 3.1% 2.4% 1.3% 12.3% 8.3% 0.1%
Great Lakes 2.6% -0.5% 5.9% 1.3% 3.4% 1.4% 4.2% 2.2% -0.7% 9.6% 2.9% 10.6%
Mid-South 3.1% 0.5% 7.3% 0.8% 1.5% 4.3% 7.6% 2.5% -2.9% 15.3% 6.8% 1.1%
Northeast 1.5% -0.9% 5.7% 0.6% 0.1% 0.2% 6.6% 1.6% -1.3% 15.6% 2.5% 15.0%
Plains 3.2% -0.3% 6.7% 1.3% 0.6% 3.1% 7.6% 1.9% 2.9% 10.2% 8.6% 7.1%
S. Central 3.5% 0.8% 6.1% 0.9% 0.6% 4.9% 8.0% 3.6% 4.5% 17.3% 8.5% 12.0%
Southeast 3.6% 0.8% 7.9% 1.3% 0.0% 5.3% 8.7% 2.9% 1.4% 16.7% 13.4% 2.7%
West 2.6% 0.4% 5.5% 2.5% 0.3% 3.2% 8.6% 2.4% 1.4% 13.1% 16.9% 1.9%

New Product Spotlight A sampling of new dairy products launched recently |L_JSAf'(tJm 24)
ynfi

r—_’ ' w Non-dairy coffee

‘ ] Va@ A creamer. Metabolic
USA (Jul 24) DY, 4%, P orager

Clear Protein % ag collagen boost

Project

Naturally flavored. SOUR CREAM ﬁ:\ ‘Eﬂ;ﬂf:)airﬁr:e‘ﬂwﬁ p creamer. Claims:

20g protein. . @Q/»)Lﬂ” Ol C“a‘_ controls hunger
Ingredients: USA (Jul 24) ‘S v cravings, improves fat
Filtered water, Green Valley USA (Jul 24) et 1L burning, regrows ‘
grass-fed whey Lactose-free organic sour cream Forager §tronger, fuller ha.lr,
protein isolate, Dairy-free sour } improves gut & joint
citric acid, malic cream made with R health.

_ cashews and

Croatia (Jul 24)

id, stevia leaf R/
acid, stevia lea s &.’%

extract, reb m (as / coconut

onosweet), Meggle

mushroom extract USA (Jul '24) . 5 assorted butter portions individually

(to protect quality). Hiland packaged: 2 Diablo- butter with chili
Lactose-free sour cream and habanero peppers, 2 butter with

— fresh herbs and 1 butter with garlic
Source: Innova
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